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HOW  IT  OPERATES 

The  Food  Distribution  Division  of 
USDA's  Agricultural  Marketing  Service 
supervises  this  important  program  at 
the  national  level,  and  establishes  the 
high  standards  maintained  by  every 
school  receiving  school  lunch  assis- 
tance. State  educational  agencies  are 
responsible  for  administering  the  pro- 
gram in  the  States,  while  direct  man- 
agement of  the  lunchrooms  is  assumed 
by  local  school  systems.  In  eachpartic- 
ipating  school: 

*  The  lunch  program  is  operated  on 
a  nonprofit  basis 

*  Lunches  are  served  free  or  at 
reduced  prices  to  children  who  \ 
cannot  pay  the  full  price. 

*  Lunches  are  planned  according  to 
a  basic  Type  A  pattern.  This  in- 
eludes  a  protein-rich  food,  fruits 
or  vegetables,  bread,  butter  or 
margarine  and  milk. 


COMMUNITY  SUPPORTED 

Most  of  the  financial  support  for  the 
school  lunch  program  comes  from 
States  and  local  communities  which  , 
provided  approximately  $960  million  of 
the  program  cost  last  year.  Children 
themselves  paid  more  than  half  this 
total.  In  addition,  local  school  lunch 
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Dperations  received  some  $109  million 
n  cash  assistance  and  $175  million 
vorth  of  foods  donated  by  the  Federal 
government.  The  total  value  of  all 
ood  used  in  the  program  exceeds  $800 
nillion  annually,  nearly  four-fifths  of 
vhich  is  bought  by  the  schools  in  their 
own  local  markets. 

In  communities,  towns  and  cities 
icross  the  Nation,  children  are  eating 
veil-balanced  lunches  in  school  cafe- 
erias  operated  by  local  citizens.  These 
loontime  meals  not  only  provide  chil- 
Iren  wholesome  and  low-cost  nourish- 
ment—a  third  to  a  half  of  their  daily 
bod  needs — but  also  help  the  young- 
sters develop  sound  food  habits.  These 
;  ire  only  a  few  of  the  benefits  provided 
)y  the  school  lunch  program — a  unique 
cooperative  endeavor  by  Federal,  State 
knd  local  governments  to  make  wise 
juse  of  our  farm  products  in  improving 
'  he  diets  of  our  children. 

AN  INVESTMENT 


By  safeguarding  the  health  and  well- 
heing  of  today's  children  who  will  be- 
( ome  tomorrow's  citizens,  the  school 
lunch  program  serves  the  Nation  as  a 
s  olid  and  secure  investment  in  its 
iuture.  This  program  also  helps  to  ex- 
[  and  markets  for  America's  abundant 
(arm  products. 
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A  BILLION  DOLLAR  BUSINESS 


In  the  17  years  since  the  National 
School  Lunch  Act  was  passed,  this 
program  has  grown  into  a  one  and  a 
quarter  billion  dollar  a  year  food  ser- 
vice operation.  This  year,  almost  16 
million  youngsters  in  68,000  schools 
across  the  country  will  eat  well-bal- 
anced noon  meals  under  this  program. 
Some  2.7  billion  lunches  will  be  served 
in  public  and  nonprofit  private  schools 
in  all  50  States,  Guam,  Puerto  Rico, 
the  Virgin  Islands  and  American  Samoa. 


MORE   MILK   FOR  HEALTH 

A  close  ally  of  the  school  lunch 
operation  is  the  Special  Milk  Program, 
designed  to  encourage  children  to  drink 
extra  milk — other  than  the  half-pint 
served  as  part  of  the  Type  A  lunch — 
by  paying  part  of  the  cost.  Through  this 
program  of  Federal  reimbursement, 
approximately  "2.8  billion  half-pints  of 
milk  were  served  last  year,  in  addition 
to  the  2.6  billion  half -pints  included  in 
the  school  lunches.  In  total,  this  ac- 
counts for  more  than  5  percent  of  the 
fluid  milk  moving  from  dairy  farms  to 
U.S.  consumers. 
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